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Door-to-door awareness campaigns/ home 
visits (single household): 
Awarness on Segegragtion, On Site Composting, 
Plasic ban, 3 R Principle and Door to Door 
Collection and Segegragtion Register 
RWA/Residential Area Group Meetings 
(Minimum 10 Citizen) : Awarness on 
Segegragtion, On Site Composting, Plasic ban, 3 R 

Principle, Swachh Bharat Abhiyan, Cleanliness and 
brif on GFC, ODF and Swachh Survekshan 

Meeting Time: Minimum 1 hrs 
Meeting Material: Awarness banner, 

Segegaragtion Dust Bin Demo, Home Composting 
Demo, Pomplate 

Printing and Distribution of Premiumn 
Awareness Pamphlets under SBM/IEC 
Specification: 
Size: A5 (5.8 x 8.3 inches) 
Paper: 90 GSM Glossy Art Paper 
Printing: Multicolor, both sides 
Finish: Glossy (for high visibility and enhanced 
aesthetics) 
Includes: Design, printing, packaging, and field 
level distribution to key public spaces such as 
households, SHGs, schools, rallies, and events 
Use Case: Suitable for public awareness campaigns, 
SHG exhibitions, Swachh Bharat rallies, school 
drives, etc. 
Approval: Content must be approved by the ULB 
prior to printing 
Conducting competition : 
1. Swachh School ( Maximum 15) 

2. Swachh RWA (Maximun 15) 
3. Swach Hotel (Maximum 10) 

4. swachh office (maximum 12) 

5. Swachh hospital (maximum 12) 
6. Swachh market (maximum 12 

a. Designing & Printing of Banners/Posters 

b. Competation Social Media Promotion 
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c. Certificate for Each participants d.Trophies for Winners 

Incentive mechanism/ award programs for citizens/Houshold/Institutes/organization/SHG to sustain Swachh behavior change on Segeragation : a. Survey of of Household b. Evalution of Households c. Faliciation of Household with Home Composting Kit 

SBM awareness Post promotion on various Digital 
and Social Media Platform, regular posting schedule across all major platforms (Facebook. Twitter, Instagram, Linkedln). 
Printing and distribution of merchandise (ULB Branding)- A. A5 Size Plantable Cover Diary (Qty.500) * Size: A5 (148mm x 210mm) * Cover: Eco-friendly plantable seed paper 
* Inside Pages: 160 pages Page Material: Recycled paper Special Features: 
- Printed with mindful messages on recycling, 
waste management, and sustainability - Biodegradable cover that can be planted to grow 
herbs or flowers 
* Binding: Staple or perfect bound (as per availability) 
Printing and distribution of merchandise (ULB Branding)- B. Plantable Pen (Qty.500):Zero-waste writing tools that grow into plants. Pen Material: Recycled 
cornstarch 
Pencil Material: Recycled wood or newspaper Seed 
Options: Basil, Tomato, Marigold, Spinach (customizable) 

paper or biodegradable 

Usage: After use, plant the stub in soil and water regularly 
Printing and distribution of merchandise (ULB Branding)- C. Jute Bag 3(Qty.500): Eco-friendly, biodegradable, and reusable. Size: 12x14 inches (customizable) Material: 100% natural jute fiber 

Features: Durable handles, custom branding, and spacious design. 
Citizen Feedback 



Development of print, audio and video 
collaterals,Short Film 

Video Time: 10 Min 

Quality : HD 
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